RETAIL REPORT
VACANCY RATES

DOWNTOWN
LEASE RATES

HARVEY AVE
LEASE RATES

2018: 6.16%

Class A: $25-$35

Class A: $35-$50*

2019: 5.56%

Class B: $17-$24

Class B: $25-$34

2020: 4.36%**

Class C: $12-$16

Class C: $13-$24

NEW
CONSTRUCTION
2018: 60,600 SF
2019: 110,500 SF
2020: 82,150 SF

ABSORPTION
2018: -60,200 SF
2019: 84,400 SF
2020: 118,450 SF

KELOWNA’S
RETAIL
MARKET
Q3 2020
NOTABLE
TRANSACTIONS
Cactus Club – Acquisition of
former Rose’s Pub
Aritzia – Orchard Park Mall
Okanagan Eye MD – SOPA
Square

PANDOSY/MISSION
LEASE RATES
Class A: $32-$38
Class B: $22-$31
Class C: $15-$21

RETAIL STRATA
New Shell Product: $500+
Existing Class A: $447+
Existing Class B: $363+

*High end of range applicable to drive thrus
**Expected to increase due to new mixed-use projects completing

RETAIL MARKET SNAPSHOT
Inventory

Q3 2020
6,485,850 SF

Vacant Space

283,000 SF

Net Absorption 2018-2019

118,450 SF

Vacancy Rate

4.36%

Under Construction

RETAIL LEASE RATES

82,150 SF

LEASE RATE RANGE

Downtown 200 Block

$20-$35

Downtown 300 to 600 Block

$15-$30

Neighbourhood Centres
(Brandt’s Creek / Kelowna Crossing / Mission Park Shopping Centre)

$18-$36

Power Centres (Central Park)

$23-$40

Specialty Boutique (South Pandosy)

$15-$38
The HM Commercial Report

In recent years, Kelowna has started to establish a reputation for on-trend retail
stores and restaurants, which helped cement our city as a thriving place to be,
year round.
The city is experiencing a cultural evolution, with migration from Vancouver,
Calgary, Edmonton, Toronto and other larger cities. This trend is expected to
continue as tenants continue to look to Kelowna as an expansion opportunity.
Despite positive indicators, the retail sector was the hardest hit by the pandemic,
with the forced closures of stores, fitness studios, personal service establishments,
restaurants and even medical services. No business is built to be closed for an
extended period of time and local retail is a sensitive segment that felt quite a

The Shore

shock.
Uncertainty remains as businesses navigate the new world, but on a positive
note - pent up demand has been evident. Customers are eager to dine out, shop
and get their hair done, with people lined up around the block to get into some
businesses. Personal service establishments were working overtime in the late
spring and summer.
With strict Government regulations for distancing and capacity and, fewer
customers accordingly, some retailers are struggling. Several permanent
closures have already been announced and only time will tell the true number
of shuttered retail businesses.
Much of demand for retail is being driven by takeout and food delivery services.
Drive thrus are more attractive than ever.
COVID has resulted in forced innovation for other businesses as well, with many

Proposed Design of Former Rose’s Pub

now enhancing their digital presence, offering online shopping, online services,
delivery and curbside pickup.
The brewery district continues to emerge, and more than 32 breweries now call
Kelowna home.
The Mission and Downtown Kelowna are the hot spots when it comes to retail
space in the city.
The Shore is now open for business and, despite the challenges of COVID-19, the
community has given it a warm welcome. Five restaurants and a brewery are now
in business and enjoyed the rush that summertime brings to the Gyro beach area.

Rustic Reel

The continuing trends in retail are ground floor mixed-use and boutique retail
as opposed to big box retail, a segment that continues to see challenges. Both
Pier One and Home Outfitters have closed at Central Park Power Centre.
Cactus Club has purchased the former Roses Waterfront Pub location, at 1352
Water Street with future plans to be announced.
The City of Kelowna has awarded a development partner for the former RCMP
site. There will be a fairly significant retail complement along with cultural space
and purpose built residential rental.

Former RCMP Site
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